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POLAND SPRING | EXPERIENTIAL

OBJECTIVE:

As a long standing partner of
the Boston Marathon, create an
activation to authentically show
our support of Boston one year
after the Boston bombing.

SHOWING AWARD WINNING SUPPORT

SOLUTION:

Create an interactive, charitable
event along our sponsored mile
inviting spectators to help raise
money for the victims while
proudly cheering on the runners.



BOSTON™ STRONG

and nothing brings the
people of our town together
quite like the Marathon.

For five years running, we've
been the Official Bottled Water
of the Boston Marathon® and the
#1 bottled beverage choice of Bostonians.

We're 100% committed to the sources
that provide our natural spring water,
and we're just as committed to the
people and places we provide it for.

That's why we're looking to rally
the city of Boston at Mile 19. Join us to
raise a little noise and a lot of support.
>>> T-SHIRT

#RaisingSpirit
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>>> PROGRAM AD >>> EVENT VIDEO PASSWORD = VIEW


https://vimeo.com/191030104
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RACE-DAY CHEER TODAY!

Then join us at Mile 19 to
make some noise and help us raise
up to an additional $10,000
for The One Fund:

You Cheer. We Give.

>>> EXPO EVENT

>>> EXPO FOOTPRINT

>>> EXPO EVENT

>>> EXPO EVENT
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DEWAR'S | EXPERIENTIAL

SOME THINGS ARE JUST WORTH DOING.

OBJECTIVE: SOLUTION:

Recruit, educate and introduce Create a fully immersive,

current U.S. Scotch whisky invite only event centered around
drinkers to the Dewar’s brand. educating the Scotch enthusiast

about our process and what
makes Dewar’s one of the
leading Scotch brands.




Ioewars.

DISCOVERY

>>> EVENT BANNER >>> EVENT
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DISCOVERY

WORTH DOING:
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CST [CLASSIC SAPPHIRE TIME]

BOMBAY @ SAPPHIRE,

NEXT PERFORMANCE
THE SAPPHIRE.
BRONX

SEE THE
NEXT PERFORMANCE
ON YOUR PHONE!

AKEN TO STIR
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PERFORMANCE
FPHIRE BRONX

30 BAV@SAPPIIIRE

 NEXT PERFORMANCE

THE ULTIMATE
MARTINI COCKTAIL




STUDIO D

DEWAR'S | 360° MARKETING

SAME GREAT SCOTCH

OBJECTIVE: SOLUTION:

Develop a creative platform that Partnering with celebrity

will effectively communicate photographer Danny Clinch,
the new package launch of the develop an intriguing 360°
Dewar’s portfolio fo distributors, program celebrating the artistry
trade and consumers. of Dewar’s updated packaging

and their idea of living life on
your own terms.
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WELCOME TO STUDIO D

PRESENTED BY

Dewars.

INTRODUCING THE NEW LOOK OF DEWAR'S.

SAME GREAT SCOTCH. BRAND-NEW LOOK.
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ME GREAT SCOTCH.
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FSWEETACTS

SWEET LEAF | EXPERIENTIAL

BE SWEET OUT THERE

OBJECTIVE: SOLUTION:
Introduce Sweet Leaf tea o New Bring a little Texan sweetness to
York City. a city known for being tough by

inviting visitors of The Highline
to take one of 3,000 magnetic
caps each with a #SweetAct
to complete.
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SWEET LEAF® TEA IS ALL ABOUT
'MAKING A POSTTIVE DIFFERENCE
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Sing at your
subway platform.
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FSWEETACTS

>>> WALL OF SWEETNESS >>> PHONE KIOSK
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>>> EVENT VIDEO PASSWORD = View >>> TSHIRT >>> WILD POSTING


https://vimeo.com/200442005

SOUTH
STATION

DEWAR'S | OOH

SCOTCH AS ART

OBJECTIVE: SOLUTION:

Showcase Dewar’s award Turn South Station Boston into an
winning portfolio in the greater art gallery, beautiful showcasing
Boston area. the Dewar’s portfolio while

showcasing our recent awards
and brand story.
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>>> BANNERS >>> SOUTH STATION



MEDAL SCOTCH
*THEWORLD
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THE LEGAL DRINKING AGE IN THE STATE OF MASSACHUSETTS IS 21 YEARS OLD. GOVERNMENT WARNING: (1) ACCORDING TO THE SURGEON GENERAL, WOME
SHOULD NOT DRINK ALCOHOLIC BEVERAGES DURING PREGNANCY BECAUSE OF THE RISK OF BIRTH DEFECTS AND (2 CONSUMPTION OF ALCONOLIC BEVERAGESE | 5
IMPAIRS YOUR ABILITY TO DRIVE A CAR, OR OPERATE MACHINERY, AND MAY CAUSE HEALTH PROBLEMS. “PLEASE DRINK RESPONSIBLY.fuse b
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POLAND SPRING | OOH

FOR NEW YORK, FROM MAINE.

OBJECTIVE: SOLUTION:
In an authentic way, celebrate Through Union Station, “Thank”
Poland Spring becoming the #1 the millions of NYC for choosing

Beverage Brand in NYC.

Poland Spring.



WHO THOUGHT A SPRING WATER FROM MAINE
COULD BECOME #1 IN NEW YORK?

YOU DID!

THANKS A MILLION for Making Us the *] Beverage Brand in NYC:

>>> BILLBOARD
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o Qs PSS OF NEW YORKERS COULD
N £ =] AGREE ON ONE THING?

THANKS A MILLI
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FOR NEW YORK, FROM MAINE.

for Making Us the *I Beverage Brand in NYC.
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>>> BILLBOARD >>> BILLBOARD >>> UNION STATION
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ARE NESTLE® PURE LIFE; AND

WE’RE MOMS, DADS
GRANDPARENTS |

AT’S WHY OUR AIM IS T(
ATER AVAILABLE TO O

PASTEBOARD

VARIOUS BRANDS | MULTIPLE CHANNELS

ATTENTION TO DETAIL

Various stand alone POS and left
behind concepts.
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>>> TSHIRT >>> CASE CARD
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Share a picture-perfect
martini cocktail and give your
guests an evening to remember.

>>> CASE CARD >>> HEADER CARD
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AN EXTRA
SUGARY DRINK

EACH DAY

WE GAN T

INCREASES

ACHILD'S RISK
= ol OF OBESITY BY
Pewars 4

“White Label 3 . o
s \dts SUGAR COAT IT.

TRUTH IS, OUR KIDS’ FUTURE ISN’T LOOKING SO BRIGHT.

m— UNTIL NOW.

WE ARE NESTLE’ PURE LIFE; AND WE'RE NOT JUST BOTTLED WATER,
WE'RE MOMS, DADS, AUNTS, UNCLES,
GRANDPARENTS AND NElGHBUBS

THAT’S WHY OUR AIM IS TO MAKE CLEAN DRINKING R
WATER AVAlLABLE TO OUR KIDS WHERE THEY

FHEES rSyEETe e

WE’LL BE THE FIRST WATER COMPANY TO MAKE FIGHTING CHILD OBESITY

OUR PROPOSITION.

ELP ADD A CASE OF NESTLE PURE LIFE
TO OUR BIGGEST SCHOOL WATER DONATION PROGRAM EVER.

WATER HELPS KEEP

THE FUTURE BRIGHT
THAT’S PROPOSITION H.0.

Join us at facebook. com/nestlepurelife.
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>>> MAGAZINE AD

: o 1
STAND-UP TO THE
| MOOD-KILLERS

Join The Resistance. Be. P:wwtvmum;

BEWARE

0Of The Morning Commute Zombie
Be Alert. Learn How To Fight Back.
faceBook.com/nestea.resistance

< $TAY AMONG THE LIVING

BROUGHT TO YOU BY, ﬂ_/ E;S:[,EA/

>>> AD
>>> CASE CARD, AT SHELF, OOH
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